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Die Web-Propheten

Die Reisebiiro verlieren noch schneller noch mehr Kunden an das Web als bisher
angenommen. Das prognostiziert zumindest die Ropo-Nachfolgestudie von Google.
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f Login using Facebook

Hire Us Join BzzAgent

Welcome to BzzAgent
Join BzzAgent's word-of-mouth (WOM) marketing network to try new products and spread word of mouth.

Recent Activity How can |

 TESEmme(®) Color Revitaize become an Agent?

——== 359 people shared this.
» Why Join BzzAgent?

Trend Micro Online Guardian
. Join BzzA Now
.I 3 people shared this. » Joi gent

Kiwi Heavy Duty Water Repellent
9 people shared this.

lovethese
18 people shared this.

Reeses' Egg commercial HW can UI’ bmnd

EZE 11 people shared this benefit from Bzz?

E Sample products to help spread the word when you join BzzAgent
— 125 people shared this.

Facebook social plugin
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M Senioren (ab 65 Jahre)

B Junge Alte (50 - unter 65 Jahre)

O Etablierte (40 - unter 50 Jahren)

O Haushaltsgrtinder (30 - unter 40 Jahren)

@ Junge Erwachsene (15 - unter 30 Jahren)

M Kinder (unter 15 Jahren)

&l & HH&H HF&P&P G &

GfK



- # o/ # 01 2 ' % / 3 12 (#( %51
2 (!
5 (! ( ( ( (
8:) 8
% (I # # ()
] G
|
H
|
K . 1/ #0 ) BN & C
> .24 # ( / (> &
) A (8 ) & () ( G.FK
7 #' 4



4 #01 2 ) %/ 3 ) 12 ( 4 (#( $5 1
3 & 86 '(8 *
) ( ) S
| P |
_________ &t+&
$5' 11 # )0 8 ;
( )(# 81 8 ( ;
v I
! ) \\
/ i
4 )
T :

_____________________________________________________________________________________

GfK



1V WWITdWW m 3NiZE |
| MEAtONESie oo power TP i
S el g g g 527 s ol '




# #01 2 ) %/ 3 ) 12 ( 4 (#(  $5 1

M# .Q
&) #

LK1 100 O15(K505

# R !

GfK



0 ( ( ('O i L
#2 4 ‘( % () )
%91 P G O ¢ (& 0 )
) ( ( ) )
K 1 %) 2'(( > ( 1 'O 4 2
‘( $( 6# 'l T: ) # " 0p
cC ) /15 8 I, 4 15
4 I 1
8 D2'(# #2 1 ) 4 |
8 ( B ) % E
)C! 9 ( # ( 6# '18A (
a4 [ 1.
8 %' |#2 '(.( 1 % # & 8 )1 &6"
8 (# # 5 4 (
'CA E;
a4 [ 1.
8 A # ::)) $ A ) ;) B, )1 (
C4 4 B (&: *&( C& C# > (3
)'C & ) 1) 2, # ) # # PQ
( ( P&Q &IQ (
J > (Br) cC4 1 )& >
333 & I & A () (
JJJ; # 5 (& 9 ' B $L6& 9>' *TA( & 'C
ca ( -('( 4 1/ #5 1# '( #2
8: - (0 5(
c( G N (
( FN(

11 - 1#

00 00 00 00 00 00 00 0O 0O
' oo
)
N



v

-l# G #
-# #

! S ##
S #t )

- %/

I #

%/ !
#
| : # '
# I/
C )
# I/
* * 0p #



