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Press Release

Germany: eBooks not yet a mass market product
GfK Panel Services analyzes the German market for eBooks

Nuremberg, March 18, 2011 — eBooks are already bestsellers in
some countries. The major online retailer Amazon recently re-
ported that it sold more eBooks than paperbacks in the USA last
year. However, electronic books continue to be a niche product in
Germany. According to calculations carried out by GfK Panel Ser-
vices, eBooks only achieved a 0.5%6 share of overall book sales in
Germany in 2010, registering a total sales volume of EUR 21 mil-
lion. At present, only 3526 of German publishers offer eBooks, al-
though many intend to follow suit before long.

The internet is an important sales channel for media products such as
books, music, films, software and games. In 2010, around a quarter of
overall sales in these product groups in Germany were generated by online
stores. Order a product today and receive it by post the very next day — this
distribution model has been experiencing increasing popularity among con-
sumers for many years and has resulted in sales declines for high street
retailers. As well as ordering physical products such as CDs and print books,
content can also be purchased over the internet in a file format that can be
downloaded instantly.

Following years of stagnation, the download market in Germany is how also
steadily gathering momentum. According to calculations by GfK Panel Ser-
vices, downloads were responsible for 5% of overall sales of media prod-
ucts in 2010. The industry generated sales worth EUR 417 million from
download purchases of music, audio books, software, games, videos and
eBooks, which represents a 54% increase on the prior year. Significant
growth was also recorded for volume sales, with a 42% rise to 98 million
files. However, just 5% of the overall download market was attributable to
sales of eBooks.

Fiction particularly popular in eBook segment

Last year, Germans spent a total of EUR 21 million on eBooks (not including
textbooks and specialist books) and around 2 million electronic books were
sold overall. Approximately 540,000 individuals made purchases in 2010,
with the typical eBook client being male and aged between 30 and 49
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years. In terms of book genre, fiction titles achieved a high share of 60%,
while the sales share of this genre in print book copies only comprised 48%.
Self-help books also recorded higher popularity in the form of eBooks than
as print books, with sales shares of 24% and 15% respectively. In contrast,
travel literature and books for children and young adults were significantly
less popular in the eBook format.

eBooks have become very well known in Germany. In January 2011, 62%
of Germans over the age of 10 stated that they had heard of eBooks, which
equates to around 39.5 million individuals. In the prior year, only 49% de-
clared this, and the figure was even lower in 2009, at 35%. However, at
present, 54% of Germans say that although they have heard of eBooks,
they know nothing or very little about them. Of those who have actually
purchased eBooks, almost half feel they are not very well informed.

Providers clearly still need to greatly improve the information they provide.
A recent survey conducted among publishers and book retailers by GfK
Panel Services on behalf of the Borsenverein des Deutschen Buchhandels
(German Book Traders’ Association) showed that 35% of publishers cur-
rently include eBooks in their range. A further 18% intend to introduce
eBooks this year, and an additional 7% are planning to do so in 2012. Look-
ing at just the major publishers, the share of those who already offer
eBooks stands at 67%.

Potential for eBooks also increasing in Germany

The potential for eBooks is currently rising markedly and is likely to increase
further as more German titles become available. At present, around 9 mil-
lion Germans are interested in eBooks, whereas this figure was only approx-
imately 7 million in the prior year. According to those consumers who have
heard of the eBook, the electronic format offers a series of advantages.
Almost 60% consider eBooks to be more environmentally friendly than print
books, and 56% believe that eBooks can be offered at a lower price. In
addition, nearly half of respondents think they are a good solution to limited
space in the home and 40% consider them modern and the future of read-
ing. However, it is not expected that the electronic book will become a real
threat to print books in the foreseeable future: at the moment, 78% of
Germans state that they do not wish to read books on a screen. Neverthe-
less, the fact that, in 2009, a higher proportion of respondents (83%) said
the same demonstrates that there is potential for this to change.

The survey

The analysis is based on findings from GfK Media*Scope, which continuous-
ly surveys 20,000 consumers in Germany about their media market pur-
chases (music, games, cinema, videos, books). The results are used to gen-
erate projections for the whole German population over the age of ten. In
January 2009, 2010 and 2011, 10,000 people were interviewed in an addi-
tional ad hoc survey on the topic of the eBook.
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Further information: Grit Patzig, GfK Panel Services Deutschland, tel. +49
911 395-3013, grit.patzig@gfk.com

The GfK Group

The GfK Group offers the fundamental knowledge that industry, retailers,
services companies and the media need to make market decisions. It deliv-
ers a comprehensive range of information and consultancy services in the
three business sectors Custom Research, Retail and Technology and Media.
The No. 4 market research organization worldwide operates in more than
100 countries and employs over 10,000 staff. In 2009, the GfK Group’s
sales amounted to EUR 1.16 billion. For further information, visit our web-
site: www.gfk.com. Follow us on Twitter: www.twitter.com/gfk_group.
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